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AHOTALISA

Ksanidikarmiitna pobota Ha TeMy «YIOCKOHAJIEHHS PEKJIAMHOI AisUIBHOCTI
TOPTOBEJIBHOTO MIAMPUEMCTBAY MICTUThH 98 cropiHok, 10 Tabmuip, 12 pucyHkiB 1 1
J0JIaTOK.

AKTyaJIbHICTb TeMH OOIPYHTOBAaHA 3pPOCTAIOYMM 3HAYCHHSIM €(PEKTUBHOL
peKJIaMHOI JIsIIbHOCTI y cdepl po3apiOHOI TOPriBil 300TOBapamu, IO 3YMOBJICHO
TpaHcOopMAaIII€I0 CIIOKUBUUX yHOA00aHb, JIJHKUTATIZAIEI0 TOPTIBIl, EKOHOMIYHOIO
HECTAaOUIBHICTIO Ta TMOCWUJICHHSM KOHKYpEHIli Ha puHKY. B cydacHMX ymoBax
PO3BUTKY YKPaiHCHKOTO PUHKY 300TOBapiB BIIPOBAHKCHHS iIHHOBAIlIMHUX PEKIAMHUX
CTpaTerii € KIYOBUM (akTopoM 3a0e3nedyeHHs KOHKYPEHTOCIPOMOXKHOCTI
IiIPUEMCTBA Ta 3ATyYEHHS! HOBUX KJIIEHTIB.

MeTor0 poboTH € aHami3 ICHYHYMX Ta pO3poOKa HOBUX MIAXOJIB 10
BJIOCKOHAJICHHSI PEKJIAMHOI IISITbHOCTI TOPTOBEIHHOTO MIAMPUEMCTBA HA MPUKIIAII
Mepexi Master Zoo, a Takok OIiHKa €()EeKTUBHOCTI iX BIPOBAJKEHHS B yMOBax
Cy4acCHOTO PUHKY.

IIpeameTom gocaiIKeHHs € CUCTEMa OpraHizallii Ta yrpaBiIiHHS PEKIaMHOIO
JUSIIBHICTIO TOPTOBEJILHOIO MiANpueMcTBa Master Zoo B yMOBax JIMHAMIYHOTO
PO3BUTKY PUHKY 300TOBapiB, EKOHOMIYHO1 HECTaOLILHOCTI Ta BUCOKOT KOHKYPEHITI].

006’exTOM JociiTKeHHs1 Tiporiecu GOpMyBaHHS Ta peamizaiii pekiIamHOl
TISUTBHOCTI 'y pO3ApiOHIM TOpPriBii, CHOPSIMOBaHI Ha MiJBHUIIEHHS €QEKTUBHOCTI
KOMYHIKaIIii 31 CITO)KMBavYaMu Ta 301IbIICHHS 00CATIB IIPOJIaXKIB.

Y pob6oTi MmpoBeeHO KOMIUIEKCHUN aHalli3 Cy4yaCHOrO0 CTaHy Ta OCHOBHHUX
TEHJCHLIA PpO3BUTKY PHUHKY 300TOBapiB YKpalHU B yMOBaXx €KOHOMIYHOI
HECTaOLTLHOCTI Ta TpaHchopMallii CIOXKUBUOTO MOMUTY. JlOCIiIKeHO 1HHOBAIlIHHI
pekiaMHi 1HCTpyMeHTH Ta digital-pimeHHsi, 301HCHEHO OLIHKY e(eKTUBHOCTI
peKIIaMHOT AisTILHOCTI Mepeki Master Z0o, a TakoXK po3po0JIeHO peKoMeHAAIi o0
BJIOCKOHAJICHHSI pEKJIAMHHUX CTPATETr1d MiAMPUEMCTBA.

KuarouoBi cjoBa: pexkiiaMHa JiSJIBHICTh, MApKETUHIOBl  KOMYHIKali,
po31piOHA TOPTiBJS, PUHOK 300TOBapiB, Mepeka Master Zoo, digital-mapkeTusr,

e(EeKTUBHICTh PEKJIAMH, CIIO’KMBYA MTOBEIHKA.



ABSTRACT

The qualification paper titled «Improving the Advertising Activities of a
Commercial Enterprise» contains 98 pages, 10 tables, 12 figures and 1 appendices

The relevance of the topic is substantiated by the growing importance of
effective advertising activities in the pet supplies retail sector, driven by the
transformation of consumer preferences, retail digitalization, economic instability, and
increased market competition. In the current conditions of the Ukrainian pet supplies
market development, the implementation of innovative advertising strategies is a key
factor in ensuring enterprise competitiveness and attracting new customers. The
objective of the work is the analysis of existing and development of new advertising
communications, as well as the evaluation of the effectiveness of their implementation.

The objective of the study is to analyze existing and develop new approaches
to improving the advertising activities of a commercial enterprise, using the Master
Zoo retail chain as an example, and to evaluate the effectiveness of their
implementation in current market conditions.

The subject of the research is the system of organization and management of
advertising activities at the Master Zoo commercial enterprise under conditions of
dynamic pet supplies market development, economic instability, and high competition.

The object of the research is the processes of formation and implementation
of advertising activities in retail trade, aimed at improving consumer communication
effectiveness and increasing sales volumes.

The study includes a comprehensive analysis of the current state and main
development trends in the Ukrainian pet supplies market under conditions of economic
instability and transformation of consumer demand. It explores innovative advertising
tools and digital solutions, evaluates the effectiveness of Master Zoo's advertising
activities, and develops recommendations for improving the enterprise's advertising
strategies.

Keywords: advertising activities, marketing communications, retail trade, pet
supplies market, Master Zoo chain, digital marketing, advertising effectiveness,

consumer behavior.
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