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AHOTALNIA

Ksamidikamiitna poGota Ha Temy «Opranizamis peKIaMHOl AisUTBHOCTI
iHTepHeT Marasuny «S-Tell»» wmictute 100 cropinok, 18 Tabmuik, 17 pucyHkiB 1 6
JIOJaTKIB.

AKTYyaJbHICTh T€MHM peallii ChOT0JIEHHS 3MYIIYIOTh TPUMATH MOCTIHHO «PYKY
Ha TYJbCI»: BiHA, KOHKYpPEHIis, TeXHOJOTiuHui mnpouec. [locTiiiHUI pPO3BUTOK
BJACHOI  JISJIBHOCTI  BOPOBA/KEHHS  HOBITHIX TEXHOJIOTIA Ta  MPUUHATTA
POrPECUBHUX pIlIEHb — 1€ 3amopyka ycmixy. [IpoBeneHHs aHamizy peKJIaMHOI
JUSITBHOCTI Ta BJOCKOHAJIICHHS KOMYHIKaTHUBHOI JISJIBHOCTI 1€ MOBCSIKJIEHHA po0oTa
cyudacHoro 6i3Hecy. Uepes cTpiMKi TEeMIH 3pOCTaHHS ayAUTOPii Ta BUCOKHUI CTYIIHb
3a]lydeHHs] KOPHUCTyBauiB [HcTarpam 3aiiMae oJHE 3 TMepIIUX MICHb Ccepe
MeceHpkepiB. Came TOMy HaAMOUTbII MifiiiAe U1 MIABUILEHHS BIII3HABAHOCTI OpEHy,
30UTBITICHHS TIPOJIAXKIB, Ta BIABIYBAHOCTI CalTy Ta KOMYHIKaIlii 3 ayauTopiero. Tomy
JlaHa TeMaTUKa aKTyallbHa, TaK SK MOJIATAaE y TepeBarax MapKeTUHTy B [HcTarpam miis
IHTEPHET MarasuHy.

MeTto1o0 po6oTH € aHaJ3 ICHYIOUHUX Ta PO3pOOKa HOBHUX (HE BUKOPHUCTAHHX)
pEKJIaMHUX KOMYHIKalIii , @ TAKOX OLlIHKAa €(peKTUBHOCTI 1X BIIPOBAIXKECHHS.

IIpeameToM q0cCaiIzKeHHsI € BIPOBAXKEHHS! aKTUBHOTO BEJICHHS CTOPIHKU B
[HcTarpaM Ta BOpoBa/PKEHHS PEKIAMU B JAHOMY MECEHJIKEPI.

O0’€KkTOM I0CJIIIZKEHHSI TTPOLIECH BIIPOBAKEHHA pekyiaMu B [HcTarpam Ta
30UIBIICHH] TTPOIAXKIB 3aBASKH ITUM BBEIACHHSIM.

Y poboTi mpoBeneHO aHalli3 CalTy, KOMYHIKaQTUBHOI AISUIBHOCTI 1HTEPHET
marasuny «S-Tell», mopiBHSUIBHUN aHai3 KOHKYpPEHTIB B MeceHmkepi [HcTarpam.
JocnimpkeHo pekiiaMHy AisUTbHICT B [HCTarpam, a Takox po3po0sieHO MajliariaH s
IHTEpPHET Mara3uHy

KurouoBi cjioBa: pexinamMHi KOMyHiKarlii, MeceHkep [HcTarpam, croxuBua
JOSUTBHICTD, 1HTEpHET Mara3uH «S-Tell», puHok cmapTdoHIB Ta akcecyapiB, 3apsiaHi

CTaHII1i, IHHOBAIIli, MPOCYBaHHS.



ABSTRACT

The qualification work on the topic "Organization of advertising activity of the
online store "S-Tell" contains 100 pages, 18 tables, 17 figures and 6 appendices

The relevance of the topic of today's reality forces us to constantly keep our
"hand on the pulse": war, competition, technological process. Constant development
of one's own activity, introduction of the latest technologies and adoption of
progressive decisions is the key to success. Analyzing advertising activities and
improving communication activities is the daily work of modern business. Due to the
rapid rate of growth of the audience and the high degree of user engagement, Instagram
occupies one of the first places among messengers. That is why it is most suitable for
increasing brand recognition, increasing sales, and visiting the site and communicating
with the audience. Therefore, this topic is relevant, as it consists in the advantages of
Instagram marketing for an online store.

The objective of the work is the analysis of existing and development of new
(unused) advertising communications, as well as the evaluation of the effectiveness of
their implementation.

The subject of the study is the introduction of active management of the
Instagram page and the introduction of advertising in this messenger.

The object of the research is the processes of introducing advertising on
Instagram and increasing sales thanks to these introductions

The work includes an analysis of the site, communication activities of the
online store "S-Tell", a comparative analysis of competitors in the Instagram
messenger. Advertising activity on Instagram was studied, and a media plan for an
online store was developed

Keywords: advertising communications, Instagram messenger, consumer
loyalty, online store "S-Tell", smartphone and accessories market, charging stations,

innovations, promotion.
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