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AHOTALIS

Marictepcbka kBamigikamiiiHa podoTa Ha TeMy «YAOCKOHAJIEHHS KOMIUIEKCY
MapKETUHTOBUX KOMYHIKAIIi po3ApiOHOTO MIAIPUEMCTBA» MICTUTH 88 CTOpPIHOK, 15
TabnuIb, 6 pUCYHKIB 1 | 10AaTOK.

AKTYaJbHICTb TEMU 3yMOBJIEHA HEOOXIAHICTIO YJOCKOHAJEHHS KOMILIEKCY
MapKETUHTOBUX KOMYHIKAIIA poO3ApiOHUX MIANPUEMCTB B yMOBaX BiWHHU, 3MiH
CIO>KMBYOT MOBEJIHKA Ta 3pPOCTaHHS KOHKypeHIIi B Ykpaini. [lifnBuiieHHss BUMOT
CIOKMBAYIB JO SKOCTI KOMYHIKAIlli, CEpBICY Ta I[IHHICHOI MpOMO3uIlii OpeH/iB
aKkTyajizye mnoTpedy B ajanrtaiii MapKeTHHTOBUX IHCTPYMEHTIB 3 METOI0
3a0€3IeueHHs] KOHKYPEHTOCIIPOMOKHOCTI Ta PO3BUTKY PO3APIOHUX MEPEK.

MeTto10 poboTH € po3poOKa peKoOMeHAAIIN 010 BIOCKOHAIIEHHS KOMILIEKCY
MapKeTUHToBUX komyHikaiii mepexxi COMFY B ymoBax po3BUTKY OMHiIKaHaJIbHOT
MO/ B3aEMOIIT 3 KIIIEHTaMHU.

I[IpeameTomM  JoCHigKeHHA € MAapKETUHIOBI  KOMYHIiKamii, UHU(POBI
IHCTPYMEHTU Ta OMHIKAHaJbHI PIIIEHHS PO3APIOHUX MEpPEX MOOYTOBOI TEXHIKH I
EJIEKTPOHIKH.

O006’exTOM [J0CTITKEHHSI MAapKETUHIOBA Ta pEKJIaMHa JISUIbHICTh MeEpexi
COMFY, Britoyarouu ouiaitH- Ta OHJIaWH-KaHaIM, U(POBI CEpBICH Ta KIIEHTCHKI
KOMYHIKarii.

VY poOoTI mpoBeAEHO aHal3 PUHKY PUTEWHNTy YKpaiHU, BU3HAYECHO MO3HUIIII0
Mepexi Comfy cepes KOHKYpeHTIB. JIOCHIIKEHO CIOXUBY1 YIOJ00aHHS, 3/1MCHEHO
OILIHKY (DIHAHCOBUX Ta MAPKETHUHTOBUX IMOKA3HUKIB MEPEXKi, a TAKOXK PO3pOOIEHO
peKoMeHAaIli MO0 BJOCKOHAJIEHHS CHUCTEMHU PO3MOAULY Ta MAapKETUHTOBUX
KOMYHIKaIIiil.

Kuarwo4uoBi ciaoBa: MapkeTHHTOBI KOMYHIKalii, po3ApiOHE MiAIPUEMCTBO,
KOHKYPEHTOCHPOMOXHICTh, CIOXKHBYAa MOBEIIHKA, KOMIUIEKC MapKETUHTY, PUHOK
pO3piOHOT TOPTiBI, COIIAJIbBHO-€KOHOMIYHA HECTAaOUIbHICTh, CTIMKHN PO3BUTOK,

COMFY.



ABSTRACT

Qualification Paper on the topic «Improvement of the marketing
communications complex of a retail enterprise» consists of 88 pages, 15 tables, 6
figures, and 1 appendice.

The relevance of the topic is determined by the need to improve the marketing
communications complex of retail enterprises in the context of changing consumer
behaviour, growing competition and the unstable socio-economic situation in Ukraine.
Increased consumer demands for quality communication, service and value
propositions from brands highlight the need to adapt marketing tools in order to ensure
the competitiveness and sustainable development of retail enterprises.

The aim of the study is to develop recommendations for improving the
COMFY network's marketing communications complex in the context of
developing an omnichannel model of customer interaction.

The subject of the study includes marketing communications, digital tools and

omnichannel solutions for retail chains selling household appliances and electronics.

The object of the study advertising and communication activities of the
COMFY network, including offline

The paper analyses the Ukrainian retail market and determines the position of
the Comfy chain among its competitors. Consumer preferences are studied, the chain's
financial and marketing indicators are assessed, and recommendations for improving
the distribution system and marketing communications are developed.

Keywords: marketing communications, retail enterprise, competitiveness,
consumer behaviour, marketing mix, retail market, socio-economic instability,

sustainable development, COMFY.
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