VYKpaiHChKUI AepKaBHUI YHIBEPCUTET 3aJ13HUYHOIO TPAHCIOPTY

Kadenpa MmapkeTuHry, KOMEpIiitHOT AISUTBHOCTI Ta EKOHOMIUHOT Teopii

KOPITOPATHUBHA COLIIAJIBHA BIJITIOBIJIAJIBHICTD SIK CTPATEITYHUIA
YMHHUK IIJIBUILLEHHS ITIPUBABJINBOCTI KOMITAHIT JJ14
CIIOXHMBAUIB

[TosicHrOBaJIbHA 3aIKCKa 1 PO3PAXyHKU
710 TUTUIOMHOI poOOTH

MPE.300.01.14.05

Po3pob6uB crynent rpynu 215-M-J124
criemianbHOCTI 075 «MapKeTHHT»
(po6OTY BUKOHAHO CaMOCTIHHO,
BIJIMOB1THO /IO TIPUHITUITIB aKaIeMI4HOT

JIOOPOYECHOCTI)
Cepriit KYKCA

KepiBHUK: TOLIEHT, KaHJI. €KOH. HAYK
Amna JIEPTOYCOBA

PenieH3eHT: TOUEHT, KaH/I.. €KOH. HAYK
Onena CMBOJIOBCBKA

2026



AHOTALIA

AKTYyaJIbHiCTH pO0OTH.

B ymoBax uu@posizailii eKOHOMIKM Ta MOCUJIEHHS KOHKYpPEHLIi Ha pPHUHKY
€JIEKTPOHHOT KOMepIii aenani OUIBIIOro 3HAYEHHS Ha0yBalOTh HeMareplanbHi
YUHHUKY (POPMYBAHHS KOHKYPEHTHHX IepeBar KOMIIaHii, 30KpeMa J0Bipa, pernyTalis
Ta JIOSUIBHICTH croxuBauiB. KoprnopaTtuBHa coumianbHa BianosiaanbHicTh (KCB) y
Cy4aCHUX YMOBAaX PO3TJISAJAETHCA HE JIMIIE SIK CTUYHUNA OOOB’SA30K Oi3HECY, a sK
CTpaTeTriUHUM THCTPYMEHT MiJIBUIIECHHS MPUBAOJIMBOCTI KOMIAHII IJi1 CIOKUBAYiB.
Oco0OnuBO aKkTyaqlbHUM 1€ € I MapKeTIUIeWCiB, sKI (QYHKIIOHYIOTH Y
0araToCTOPOHHHOMY CEpEJOBHINI B3a€MOIi KIIEHTIB, MAPTHEPIB 1 CycHmiibCcTBA. Y
3B’SI3KY 3 IIUM OOpaHa TeMa MaricTepchbKoi poOOTH € aKTyaJIbHOIO Ta Ma€ MPaKTUYHE
3HAYCHHS.

Kaw4oBi caoBa: kopriopaTuBHa CoOIllajibHa BIAMOBITQIBHICTh, JOBIpa
CIIO’KMBAYiB, JIOSJILHICTH, MPUBAOJIMBICTh KOMIIAH11, MapkeTIieic, Rozetka.

Mera pobdoTM — JOCHIIPKEHHS BIUIMBY KOPIIOPATHBHOI  COIIATbHOI
BIJIMOBIIAJIBHOCTI Ha NPUBAOIMBICTH KOMIIAHII JJIsI CIIOKHMBAa4YiB Ta PO3POOJICHHS
pexomMeHaanii moa0 BrockoHaneHHs nonitTuku KCB 3 Meroro minBUIEHHS PIBHS
JOBIPH Ta JIOSJIBHOCT1 KJTI€HTIB.

O0’exT aocailKeHHs1 — JIIBHICTH MapkeTivieiicy Rozetka y  cdepi
KOPIOPATHBHOI COITIaJIbHOI BIAMOBIAATBHOCTI.

IIpeamer pociaixKeHHs — MEXaHI3MU Ta IHCTPYMEHTH BIUIMBY KOPTOPATUBHOI
COIINIbHOT BiJIMIOBIATBHOCT] HA JOBIPY, JOSUIbHICTD 1 MPUBAOIMBICTS KOMITAHIT JJIs
CIIO’KHUBAYIB.

CTpykTypa Ta o6car podoru ctanoBuTh: 102 c., 6 puc., 8 Tabin., 2 101aTKH,
37 inpopMamiiHUX JHKEPEIL.

Po3ainu kBagigikaniiinoi po6oru:

Y mepmomy posmini  «TeopeTwuyHi OCHOBM KOPHOPATUBHOI COIIATBHOT
BIIMOBIIAJILHOCTI Ta 1i BIUIMB Ha CMOKUBYY MOBEAIHKY» PO3KPUTO CYTHICTb MOHSTTS

KOPIIOPATHBHOI COLIAIbHOI BiAMOBINAIBHOCTI, y3arajJbHEHO OCHOBHI KOHIIEMIi Ta



mozaeni KCB, a Ttakoxx Bu3HaueHO 1i poiib y (OpMyBaHHI HeMmaTeplalbHHX
KOHKYPEHTHHUX IepeBar KOMIIaHii.

Y  apyromy po3aiii «AHami3  CUCTEMH  KOPHOPATUBHOI  COLIAIbHOL
BIIMOBITAILHOCTI MapkeTivielicy Rozetkay 3aificHeHO aHami3 MiSUIBHOCTI KOMIIAHII,
JOCJIJIPKEHO HampsiMU Ta iHCTpYMeHTH peanizaiii KCB, a Takox npoBeIeHO MOIeNIbHE
JNOCHIDKEHHST  COPUMHSATTS ~ KOPIOPATHMBHOI  COLIAJbHOI  BIAMOBIAAJIBHOCTI
CIIO’)KMBaYaMH.

VY 1perboMy po3aiii «YIOCKOHAJICHHS TMOJITUKU KOPIMOPATUBHOI COIIaIbHOT
BIJIMOBIIAJIHOCT1 3 METOIO IMIIBUIIIEHHS NMPUBAOIUBOCTI KOMIIAHIT I CTIOKUBAYiBY
po3po0JIeHO CcTpaTeriudi HampsMu Ta 3axoau 3 mifBuieHHs edekTuBHOCTI KCB,
chopMOBaHO CHCTEMY IOKa3HUKIB OlliHIOBaHHs pe3yiabTariB KCB Ta 3maificHeHO
€KOHOMIYHE  OOTpyHTYBaHHS  OYIKYBaHOro  e(eKkTy  Bii  BIPOBAKEHHS
3ampOIIOHOBAHUX PEKOMEHIAITIH.

MeToau 0CTiAKeHHS.

VY po60Ti BUKOPUCTAHO 3arajbHOHAYKOBI Ta CHEIiadbH1 METOIU JOCIIIKEHHS,
30KpeMa: aHajli3 1 CHUHTE3, y3araJbHeHHsS Ta MOPIBHAHHS, CUCTEMHHUH 1 CTPYKTYpHUUI
aHaii3, METOJ aHKETyBaHHSA, EKOHOMIKO-MaTeMaTHYHE MOJENIOBaHHsA, TpadiuHi

METOAHM Ta METOIHU JIOT1YHOT'O y3araJbHCHHA.



ABSTRACT

Relevance of the research.

In the context of digitalization of the economy and intensification of competition
in the e-commerce market, intangible factors of competitiveness such as trust,
reputation and customer loyalty are becoming increasingly important. Corporate Social
Responsibility (CSR) is currently regarded not only as an ethical obligation of business,
but also as a strategic tool for enhancing company attractiveness to consumers. This
issue is particularly relevant for marketplaces that operate in a complex multi-
stakeholder environment. Therefore, the topic of the master’s thesis is relevant and of
practical significance.

Keywords: corporate social responsibility, consumer trust, customer loyalty,
company attractiveness, marketplace, Rozetka.

Purpose of the research is to analyze the impact of corporate social
responsibility on company attractiveness for consumers and to develop
recommendations for improving CSR policy in order to increase consumer trust and
loyalty.

Object of the research is the activity of the Rozetka marketplace in the field of
corporate social responsibility.

Subject of the research is the mechanisms and instruments of CSR influence
on consumer trust, loyalty and company attractiveness.

Structure and scope of the thesis: 102 pages, 6 figures, 8 tables, 2 appendices,
37 references.

Structure of the master’s thesis: The first chapter «Theoretical foundations of
corporate social responsibility and its impact on consumer behavior» examines the
essence of CSR, summarizes key concepts and models, and defines the role of CSR in
forming intangible competitive advantages of companies.

The second chapter «Analysis of the corporate social responsibility system of
the Rozetka marketplace» analyzes the company’s activities, CSR directions and tools,
and presents a model-based study of consumer perception of corporate social

responsibility.



The third chapter «Improvement of corporate social responsibility policy to
enhance company attractiveness for consumers» proposes strategic directions and
measures to improve CSR effectiveness, develops a system of CSR performance
indicators, and provides an economic justification of the expected effects of the
proposed recommendations.

Research methods.

The study applies general scientific and special research methods, including
analysis and synthesis, comparison and generalization, system and structural analysis,
questionnaire survey, economic and mathematical modeling, graphical methods, and

logical reasoning methods.
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